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INTRO TO 
DIGITAL 

MARKETING

F U N D A M E N TA L  S K I L L S  C L A S S E S
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Our marketing, design, and coding classes provide you with a supportive community as you learn 
the fundamentals. We combine instructors from the local tech community, in-person evening 
classes, and online resources to create a personalized learning network.

Students will gain a solid foundation in best practices and complete the class with a finished 
website, application, or marketing campaign to add to their portfolio. 

This is a great option for those who are investigating a new career path, or who want to learn a 
new skill to advance their career.

ABOUT OUR FUNDAMENTAL 
SKILLS CLASSES

This class will teach you how to create an effective marketing plan and put it into action using key 
industry tools. 

Learn how marketers achieve  results using Google Analytics, SEO, A/B testing, Adwords, email 
marketing, and social media advertising. You’ll complete the class with a marketing campaign and 
a solid understanding for how to acquire and engage customers.

This class is great for aspiring marketers, marketers who want to learn new digital skills, or 
founders and small business owners who want to build their own marketing plans.

CLASS OVERVIEW
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Week 1: Intro
• Understand basic principles of marketing and the marketing funnel
• Familiarize yourself with digital marketing technologies and how they’ve transformed both the 
science and craft
• Discuss marketing roles and functions within organizations
• Learn about in-demand technical marketing disciplines and how they relate to one another

Week 2: Marketing Plans & Personas
• Discover the importance of market research and developing marketing personas
• Delve into various marketing channels to uncover how to leverage each effectively, according to 
marketing goals, industry, and customer life cycle stages

Week 3: Measurement & Tracking
• Explore strategies for tracking campaign effectiveness, both on and offline
• Understand key components of  Google Analytics and how they  are applied to improve results

Week 4: Search Engine Optimization & Tracking
• Understand the value of search engine optimization and techniques to help boost a company’s 
rankings for organic search
• Discover methods and best practices for developing content and landing pages that drive traffic 
and capture leads

Week 5: Content Strategy and Development 
• Learn the pillars and best practices of an effective content marketing strategy
• Develop a targeted content strategy for a brand and practice search engine optimizing articles in 
WordPress 

Week 6: Conversion Rate Optimization
• Discuss the  importance of Conversion Rate Optimization and apply CRO best practices 
• Review  marketing testing initiatives and learn basic strategies for A/B testing

Week 7: Email Marketing & Marketing Automation
• Learn why email marketing is one of the most effective marketing channels
• Engage with different types of email marketing campaigns and identify the best approach to 
target a specific marketing goal (i.e. engagement emails, triggers, drip feed, and third parties)
• Learn how marketing automation can improve your efforts

Week 8: The Qualities of a Digital Marketer
• Define what it takes to be a high-impact technical marketer
• Understand how digital marketing roles and experiences will differ between startups and more 
established companies

CURRICULUM
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My experience at Startup Institute for a Fundamental 
Skills Class was fantastic! My instructors were very 

knowledgeable and always available to help with 
projects or answer questions. My classmates made 

the class fun and interesting, and brought their own 
insights and experiences to our group.

– Kelsey Weiss, Fundamental Skills Class

“
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G E T  I N  TO U C H

Other Classes Offered:

Intro to Web Design
Create digital experiences that balance utility and aesthetics.

Intro to JavaScript
Build interactive and performant websites with this versatile web development classic.

Intro to Technical Marketing
Explore the tools and best practices you need to know to be a full-stack digital 
marketer.

*Available courses differ by location. Visit our website to find out which classes are being offered in your city.

Want to talk? We’re here to answer your questions and help you determine which of our skills 
trainings is the right fit for your career goals. Reach out to schedule a conversation with the 
admissions manager in your city.

Email: info@startupinstitute.com
Phone: 888-425-5557

 
Connect With Us

https://twitter.com/StartupInst
https://www.facebook.com/StartupInst/
https://www.linkedin.com/company/startup-institute
http://blog.startupinstitute.com/
https://www.instagram.com/startupinstitute/?hl=en
mailto:info%40startupinstitute.com?subject=
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